
Why we buy…

PSYCHOLOGY OF SPENDING



What do you think 
some of the influences 
are to your spending? 

SPENDING HABITS

?



V A L U E S A D V E R T I S I N G
S O C I A L  

F A C T O R S

S E L F  

C O N C E P T

SPENDING HABIT INFLUENCES



VALUES vs ATTITUDES

• Strongly held beliefs.

• Hard to alter

• Reflect current life situation

• Easier to change

Used interchangeably, but distinct. 





V A L U E S

A T T I T U D E S

E M O T I O N A L  
R E A C T I O N S

B E H A V I O R S

D E T O U R S  

F R O M  G O A L S

F I N A N C I A L  

G O A L S
Where did our spending 

values come from? S



F A M I L Y M E D I A C U L T U R E

Money habits are learned 
during childhood.

TV & Movies depict lifestyles 
that are unrealistic. 

Our culture values 
material goods.



E X P L O R E  Y O U R  V A L U E S  
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Your beliefs become your thoughts. 
Your thoughts become your words. 
Your words become your actions. 
Your actions become your habits. 
Your habits become your values. 
Your values become your destiny. 
 
-Gandhi 

If your spending habits do not reflect your values, 

make a change.



SHARED VALUES

Make it a family affair so 
everyone can be on the 
same page when it comes 
to money decisions. 
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T V  &  R A D I O

I N T E R N E T  &  A P P S

P R O D U C T  P L A C E M E N T

B I L L B O A R D S



L O G O  R E C O G N I T I O N
Activity



E N DPS
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What are some social 
circumstances that might 

affect our spending? 

SOCIAL FACTORS

?



The higher our 
socioeconomic status, the 

more luxuries we buy.

Spending more to ‘keep up’ 
with friends & peers. 

Be aware, plan ahead. 

S O C I A L  

C L A S S

P E E R  
G R O U P

P E E R  
P R E S S U R E
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Two of the most 
powerful words: what 

you put after them 
shapes your reality.

I  AM



Think about your self-
concept in regards to 

spending money.

SPENDING HABITS

?



B E H A V I O R
S E L F -

I M A G E

M E N T A L  

S T R E S S

C OGN I T I VE  D I SSONANCE

http://www.google.com/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0ahUKEwj-8_3D2qjPAhWMx4MKHSzOC0UQjRwIBw&url=http://www.delsuites.com/blog/our-top-5-new-places-to-eat-in-toronto/&psig=AFQjCNHbWv6_aO4pq3DfErWzqHktFXmmZA&ust=1474830653601366


S
SAVER

Feel stressed about 
large purchases.

SPENDER

More likely to make 
impulsive purchases.
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V A L U E S

READY FOR A CHANGE?

P A Y  Y O U R S E L F  

F I R S T  

L E A R N  T O  

L O V E  

S A V I N G S

A L I G N  W I T H  

V A L U E S



Will I use this? 

Do I need this? 

What if I wait? 

Where will I put it?
?



V A L U E S

A T T I T U D E S

E M O T I O N A L  
R E A C T I O N S

N E W  B E H A V I O R S

Change Your Thinking, 
Change Your Behavior.

F I N A N C I A L  

G O A L SS



GREENPATH Financial Wellness

F I N A N C I A L  

A S S E S S M E N T S

H O U S I N G  

C O U N S E L I N G

C R E D I T  R E P O R T  

C O U N S E L I N G

D E B T  

M A N A G E M E N T



GreenPath Financial Wellness

• Learn more at: 
ussfcu.org/greenpath

• Speak with a caring, 
certified Financial 
Wellness Expert: 

    877-337-3399

https://www.ussfcu.org/services/greenpath-financial-wellness.html
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